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Thank you!


Thank you for serving as a volunteer for the State Combined Campaign.  You are the most important part of this annual fund-raising effort.

Your support and enthusiasm will be essential to inspiring others to participate so we may make life a little brighter for many of those less fortunate.

Through your eyes, your fellow employees will see the value of the agencies supported, as well as the people who receive help. 

This training will help you accomplish this most important mission.  Thank you for being a volunteer in this year’s campaign.

Remember, every person and every dollar makes a difference!


A Word about Payroll Deduction

All state employees are eligible to make contributions to the State Combined Campaign through payroll deduction.  

Since payroll deduction has been made available, a growing number of employees have taken advantage of this easy way of giving.  This has resulted in an increase in contributions.

Payroll deduction allows state employees to give a little every month.  By spreading the gift over the entire year, a small monthly gift can result in a large annual donation.  

Explain it this way: “It’s a gift you’ll never miss, that someone else will never forget.”

Contact Info
State Combined Campaign
Mailing Address: PO Box 1228, Montgomery, AL 36102
Physical Address: 624 South Perry Street, Montgomery, AL 36104
phone:  334. 269.4505   fax:  334.269.4410

website: www.statecombinedcampaign.org

Staff:
Heather Butler, Director of Campaigns			Email: hbutler@unitedwaysal.org
334-694-7012

Marlene Moreland, Campaign Assistant			Email: mmoreland@unitedwaysal.org
334-694-7013


LARC Campaign Managers

LARC 1 – Northwest Alabama (Colbert, Franklin, Lauderdale, Marion)
Ms. June Flowers (256) 764-5892 Email: campaign@uwshoals.org; Ms. Kristin Conner (256) 764-5892 Email: Kconner@uwshoals.org
LARC 1 Applications: Ms. Laura Columbus (256) 764-5892 x 107 Email: Laura@uwshoals.org
United Way of Northwest Alabama, 205 West College Street, Florence, AL 35630

LARC 2 – North Central Alabama (Cullman, Lawrence, Limestone, Marshall, Morgan, Winston)
Ms. Jennifer Geiger (256) 686-3405 Email: jgeiger@uwmcal.org
United Way of Morgan Co, 115 1st Avenue NE , PO Box 1058, Decatur, AL 35602

LARC 3 – Jackson & Madison Counties
Ms. Sherry Pentecost (256) 616-4042 Email: Sherry.pentecost@uwmadisoncounty.org
United Way of Madison Co, 701 Andrew Jackson Way NE, Huntsville, AL 35801

LARC 4 – West Alabama (Bibb, Fayette, Greene, Hale, Lamar, Marengo, Pickens, Sumter, Tuscaloosa)
Ms. Monique Scott (205) 345-6640 Email: monique@uwwa.org
United Way of West Alabama, PO Box 2291, Tuscaloosa, AL 35403-2291

LARC 5 – Central Alabama (Blount, Chilton, Jefferson, Shelby, St. Clair, Walker)
Ms. Rochelle Harrison (205) 458-2028 Email: rochelle.harrison@uwca.org
United Way of Central Alabama, 3600 8th Avenue South Birmingham, AL 35222
LARC 5 Applications: Mr. Nick Sims (205) 458-2166 Email: nsims@uwca.org

LARC 6 – Etowah & Cherokee Counties
Mrs. Molli Gipson (256) 547-2581 Email: executivedirector@uwoec.org
United Way of Etowah County, 235 College Street, Gadsden, Alabama 35901

LARC 8 – East Central Alabama (Calhoun, Clay, Cleburne, DeKalb, Randolph, Talladega)
Ms. Angie McVeigh (256) 236-8229 Ext. 114 Email: amcveigh@uweca.org
United Way of East Central Alabama, PO Box 1122 or 1505 Wilmer Avenue, Anniston, AL 36201

LARC 10 – South Central Alabama (Autauga, Bullock, Butler, Chambers, Coosa, Crenshaw, Dallas, Elmore, Lee, Lowndes, Macon, Marengo, Montgomery, Perry, Pike, Russell, Tallapoosa, and Wilcox Cos.) and Statewide
Ms. Heather Butler Email: hbutler@unitedwaysal.org
United Ways of Alabama, PO Box 1228, Montgomery, AL 36102

LARC 11- Southwest Alabama (Baldwin, Choctaw, Clarke, Conecuh, Escambia, Mobile, Monroe, Washington)
Ms. Leslie Schraeder (251) 433-3624 Email: lschraeder@uwswa.org
United Way of Southwest Alabama, 218 Saint Francis Street, Mobile, AL 36602

LARC 12 – Wiregrass Area (Barbour, Coffee, Covington, Dale, Geneva, Henry, Houston)
Ms. Angie Sherrill (334) 792-9661 Email: finance@wuw.org
Wiregrass United Way, 304 North Foster Street, Dothan, AL 36303

Brief Overview of the SCC

In 1991, the Alabama Legislature enacted the Alabama State Employee Combined Charitable Campaign (Act No. 91-561) providing Alabama state employees the opportunity to contribute to a multitude of charities through the convenience of payroll deduction.  This single convenient channel allows state employees to support their charity of choice while minimizing workplace disruption and administrative cost to Alabama taxpayers.

The State Combined Campaign, or SCC, is a once-a-year, on-the-job charitable solicitation of state employees.  The campaign permits state employees to give monetary support to qualified human health, welfare and human care service charities recognized by the Internal Revenue Service under 26U.S.C.501(c)(3).

The SCC is the only authorized payroll deduction charitable fundraising effort for state employees.  The SCC supports the work of approved charitable agencies and organizations.  These agencies fight disease, make life more meaningful for the young and aged, assist the impoverished, and help people become economically self-sufficient.

Oversight of the campaign is provided by a Steering Committee composed of a Chair, appointed by the Governor, and six other members representing all three branches of state government.  Local organization and administration are accomplished through 10 Local Agency Review Committees (LARCs) comprised of state employees throughout Alabama.  Local Campaign Managers support LARCs.  This ensures local input from agency review to distribution of funds and other campaign procedures.

The Law permits the use of time during the workday throughout the campaign period for volunteers to participate in the SCC, with the approval of the department head.

The Statewide Campaign Manager’s office remits designated agency contributions to the appropriate organizations.  Undesignated funds are distributed among the participating agencies in the same percentage as designated funds.



The Campaign Coordinator and Keyworker Responsibilities

The Campaign Coordinator is a very important position which provides leadership, direction, and enthusiasm for your organization’s campaign.  The Keyworker role mirrors the Coordinator role at a Division or Section level.  Primary responsibilities are outlined below.

Responsibilities Prior to the Campaign:
•	Create a winning team by recruiting others to help make your campaign a success. 
•	Attend Coordinator Training.
•	Develop your plan, including budget, theme, and events to support your campaign.
•	Establish a campaign timeline.
•	Communicate with your local SCC Campaign Manager regarding your strategies to meet your goals.

Responsibilities During the Campaign:
•	Consult with your SCC Campaign Manager/Statewide Campaign Manager to receive guidance and all necessary materials for your campaign.
•	Conduct Leadership Campaign to include events or face to face (may be virtual) solicitation as needed.
•	Campaign Kick-off & special events may look very different – think outside of the box.
•	Hold employee meetings (in-person or virtually); tell the SCC story, show available videos, and ask for pledge.
•	Make sure everyone is offered the opportunity to give, fills out form correctly and turns it in.

Responsibilities After the Campaign:
•	Make sure all pledge information is reported completely and correctly to SCC Statewide Campaign Manager (SCC SCM)
•	Turn in campaign results to SCC SCM accurately & promptly.
•	Implement THANK YOU portion of campaign.
•	Organize information for next year’s campaign team.






8 Steps to Success

STEP #1: GET STARTED
Attend a State Combined Campaign’s Campaign Coordinator training. 
· Learn the importance of State Combined Campaign
· Review State Combined Campaign materials
· Call/Meet with your State Combined Campaign representative (State Combined Campaign Manager and/or Loaned Executive)

STEP #2 ENLIST SOME HELP
This task is much easier and more fun when you involve others. 
· Ask your Commissioner/Director to support the recruitment of Keyworkers to work with you. 
· Recruit a Keyworkers representing all the divisions and/or sections in your organization. 
· Your Commissioner’s/Director’s enthusiasm can be contagious. Ask him or her to write a personal letter/email of support to send to all employees.

STEP #3: ANALYZE CAMPAIGNS AND SET A GOAL
You will be assigned a goal by the SCC Campaign Manager based on your organization’s size and the overall statewide goal.  Setting a realistic campaign goal can motivate and encourage participation. Talk with last year’s Campaign Coordinator. Find out what worked and what didn’t work during last year’s campaign. You can also talk with your State Combined Campaign representative who is a good resource during campaign analysis and goal setting. 

Look at past results, keeping in mind:
· The number of contributors
· The total amount raised.
· The participation rate.
Based on what you find, consider setting goals for:
· Total dollars to raise.
· Percent of employee participation
· Average gift

STEP #4: DECIDE ON SOLICITATION STYLE (This may look different and can be virtual)
Decide on the best method of approaching fellow employees – group, individual or both.
· Group Solicitation: Employees are brought together to hear the State Combined Campaign message and are then asked to fill out their pledge forms at the end of the presentation. Group solicitation allows for efficient use of time, and because employees hear a uniform message, less follow-up is required. 
· Individual Solicitation: This is a one-on-one ask to an employee for a gift. This style involves more employees but personalizes the campaign and offers you a greater opportunity to answer individual questions. 
· Both: Hold one group meeting or a series of group meetings and use the one-on-one solicitation to follow-up with those who couldn’t attend a group session.
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STEP #5: PROMOTE YOUR CAMPAIGN 
By promoting your campaign, you will be encouraging others to get involved. 
· Use employee newsletters, e-mail and other in-house communication tools – weekly.
· Use State Combined Campaign posters and brochures to build awareness of the upcoming campaign. If you need additional materials, please let the SCC Campaign Manager’s office know! (May be digital version that is emailed or on a web page.)
· Increase employee awareness by creating competition between departments. Prizes and incentives can also create interest.  Talk to the SCC Campaign Manager to brainstorm on what might work in your organization.

STEP #6: EDUCATE
· Use agency video and virtual speakers to show how State Combined Campaign dollars are at work. 
· Visit www.statecombinedcampaign.org for additional tools and information.
· Schedule your virtual speakers soon!

STEP #7: CONDUCT THE CAMPAIGN
Schedule a short, intensive campaign. Short campaigns keep the momentum and enthusiasm high. A shorter campaign has proven to be the most effective.  The SCC officially ends on December 31st.  

· Make a gift yourself. It is easier to ask others to give when you are giving. 
· Use personalized pledge forms, when possible, to ensure everyone has an opportunity to contribute. 
· Get help from payroll, data processing and department heads. 
· Conduct an employee kickoff celebration.
· Use an agency video(s) in your meeting(s) to make employees aware of the services provided locally. 
· Make sure every employee is asked to give. Don’t forget employees who work off-site, travel extensively, or are on alternate shifts. 

STEP #8: REPORT RESULTS
It is very important to report the results to the State Combined Campaign as soon as possible. For large departments/agencies weekly reports are recommended, with a final report following the completion of your campaign. Call your State Combined Campaign representative if you have questions. 
· Weekly partial reports allow State Combined Campaign to cash personal checks in a timely fashion. 
· If you are using PDF pledge forms rather than paper forms, make sure there is a way for employees to send their checks into you or the bank verified receipt where they deposited it into the Regions or Renasant bank account.
· Make sure all pledge forms are returned and accounted for. 
· Forward copies of all payroll deduction forms to your organization’s payroll department. 
· Summarize all campaign information on the Report Envelope. Enclose cash, checks and copies (white and yellow) of all pledge forms. 
· Remember to tell everyone “THANK YOU!”



TIPS FOR SOLICITATION
1. Meet with your State Combined Campaign representative (State Combined Campaign staff or loaned executive) to review the details for your group meetings, including the agenda, speakers—both from inside and outside your organization—and the logistics. Be sure to include your Commissioner/Director or other senior organization executive on the agenda. 
2. Choose an appropriate meeting time. Publicize group meetings well in advance and send reminders to employees. Remember to use your organization’s established communication channels. 
3. Use the State Combined Campaign Talking Points (available from your State Combined Campaign representative) to help with basic information. 
4. Use incentives to encourage employees to get involved. Food and door prizes are great for getting people to come to meetings and time off is a great incentive for gift giving. 

NO COST/LOW-COST INCENTIVES
· The #1 incentive is(are) casual day(s). Discuss options with Commissioner/Director.
· You can solicit local businesses for items for the State Combined Campaign. Ask the State Combined Campaign Statewide Manager how. 
· The State Combined Campaign has a limited supply of no cost items.
· Ask other employees to donate items or services to give away. 
· Kickoff Event.  A kickoff event is a terrific way to announce the start of your campaign and to generate enthusiasm.  Have a speaker from a local charity. Ask your agency head to host the event. Have the management team attend and make their donation.  Can be in-person or virtual.
· Prize Drawings.  Hold drawings during your campaign to encourage employees to turn in their pledge cards.

VIRTUAL FUNDRAISING
· What is a virtual event?  
· An online event with attendees that connect remotely from wherever they are, instead of gathering in person. These types of events can also take place over the course of a few days, rather than on a single day, which can make them much more convenient for your supporters.  Can be hybrid model.
· How to host an online event or virtual fundraiser?  Two things:
· A well-branded campaign page that includes information about the event where supporters can fundraise, donate and interact.
· A great communications strategy that drives traffic to your campaign page and keeps supporters engaged throughout the event. (KEY POINT) 

BENEFITS OF VIRTUAL FUNDRAISING:
· Audience reach-You can expand your audience beyond only people who can attend your events in person and participation can be greater than in-person events. (anyone can participate from anywhere, at any time & at their convenience)
· Planning-Online events are easy to plan and execute, because they aren’t as logistically complex as physical events.
· Cost Effective-Because there’s very little overhead, virtual events are cost-effective compared to live fundraising events.
· Online Experiences- Technology like video chat and messaging makes it possible for attendees to feel connected, even when they’re not together.
· Event Feedback-easier to track who participated and the outcome.

SUCCESSFUL VIRTUAL EVENT PLANNING
Customize your campaign story to highlight that the event is virtual.
· Promote your event as a virtual event so it’s clear to all participants.
· Add video to your campaign to keep participants engaged.
· Add a campaign goal to create fundraising momentum and track progress.
· Add offline donations so all supporters feel included and appreciated.

EVENT IDEAS:
· BINGO | Sell bingo cards to employees and schedule a game. In place of traditional bingo, consider eBingo. Set an amount for each participant to pay to play. Send e-mails sporadically throughout the week with one or two Bingo numbers each time. Use donated prizes for the winners for either version. 
· CASUAL DAY FUNDRAISER | You’d be amazed by the lengths folks bound to a professional dress code will go to just for the chance to ditch their slacks and wear jeans to the office. Sell Casual Day passes to employees to allow them to dress casually for a day for each pass purchased. You can also have a “Spirit Week” theme. For example, instead of just jeans, try Silly Hat Day, Outrageous Sock Day, or Sports Team Day.
· PARKING SPOT FUNDRAISER |Much like the privilege of wearing jeans to work, many employees will do pretty much anything under the sun for a prime parking spot. Finding a nice parking spot in the shade that’s close to the door is the true Holy Grail. 
· ONLINE AUCTION-LIVE OR SILENT | gift card auctions, donations from businesses, etc.
· FOOD DRIVE | Have everyone turn in a pledge form with a donation to a local food pantry instead of a can of food.  A food bank can purchase at least $5 of food for every $1 donation.
· CONFERENCE CALL COSTUME CONTEST | Costume will be from neck up – award prizes accordingly (funniest, silliest, unique, etc.)
· GREAT OFFICE BAKE-OFF | Like the chili cook off, but with baked goods!
· SCAVENGER HUNT | Ask people to go on a scavenger hunt in their area by finding items or completing challenges that can be done anywhere:  take a photo with a stranger, find a specific type of car, or locate random objects around their neighborhood or in a park. This can be a family fun event while socially distancing. 
· ZUMBA CLASS | Invite a Zumba instructor to donate their time and provide people with a fun way to get moving at the end of the day or week
Remember…
· Special Events can be time-consuming, so whenever possible, ask for help from your colleagues and keyworkers.   Delegate specific tasks to be completed by a certain time, and always remember to thank volunteers for their time and energy!
· Special SCC fundraising events, such as auctions, bake sales, carnivals, athletic events, or other activities are permitted during the campaign period if approved by the appropriate agency head or government official and are consistent with the agency’s ethics regulations. In all approved special fundraising events, the donor may have the option of designating to a specific participating organization or federation or be advised that the donation will be counted as an undesignated contribution and distributed according to the regulations.
· Remember to consider the rules for SCC Special Events (is it legal?).  Games of chance are not allowed – that is generally considered a type of gambling. Sweepstakes (no purchase necessary) are allowed.  Games of skill are always encouraged (i.e., tournaments, guess the quantity in the jar, Golf Scrambles, etc.).  If you have any questions, please call the SCC Manager’s office at 334-269-4505!

HOW SHOULD I USE INCENTIVES?
The important thing is to use incentives as a tool to increase participation or increase the average gift of your employees, not to coerce employees to give.

STRATEGIES TO INCREASE PARTICIPATION
· Use incentives for first time donors.
· Everyone who contributes via payroll deduction is entered in a drawing. When the campaign is complete, have the drawing for incentives.
· If you make the company goal, throw a party.
· Hold a drawing for all employees who go on a tour of a State Combined Campaign agency.

STRATEGIES TO INCREASE THE AVERAGE GIFT
· Use incentives for donors increasing their annual gift. 
· Give the employees extra time off to increase their gift by 10%.
· Hold a leadership giving campaign.
· Establish a company leadership level and recognize accordingly.
· Use “Examples of What Your Gift Can Achieve” information.
· Ask employees to give $1 more a week. 
[image: ]


Group Solicitation
The 15-Minute Package

The sequence of events for group solicitation can be effectively accomplished in about 15 minutes and can be modified to fit the activity and circumstances.

Here’s how:

Be Prepared
Make sure the details are taken care of, such as an advanced announcement and publicity; guest speaker confirmed and briefed; video equipment set up and checked; all materials on hand.

Welcome/Coordinator Opening Remarks (2 minutes)
Campaign Coordinator distributes Giving Guide and pledge forms to all employees at the beginning.  Provide pens to anyone who does not have one.  Be personal, sincere and brief.  State purpose clearly and simply.

Campaign Endorsement (Agency Head or Commissioner – 2 minutes)
Makes statement of support; relates any personal experience; identifies campaign objective.

Guest Speaker or Agency Video (Agency or Federation representative or video– 4 minutes)

Employee Testimonial (4 minutes)
An employee from your agency or another state agency shares his/her personal experience with a non-profit agency listed in the Campaign Guide.

Campaign Review and Closing (3 minutes)
Coordinator answers questions and provides information about the campaign and where to return pledge cards.  Thanks everyone for attending.



Individual Solicitation

Those who do not give in the group solicitation can be followed-up by coordinators for a later, tactful one-on-one attempt.  A one-on-one approach can be used for anyone who did not attend the group solicitation.  Be considerate of your potential donor when making your approach.  Timing is important.  Don’t interrupt or attempt solicitation at an inconvenient time.  Make it a positive approach and a positive appeal.  After you are done, simply ask the employee to complete their pledge form.  If the answer is “no,” don’t argue or pressure.  Simply thank them for their time and let them know if they change their mind, you’ll be available.




Tips to Remember:

	participate in the training sessions, agency tours (when available), and the Kick-off.
  
	personally, invite people to participate.  Technology is a useful tool, but it doesn’t substitute personal contact.  The best campaigns are both high-tech and high touch.  

	take a positive approach.

	listen, encourage questions, and answer all questions.  When you need help, contact your statewide coordinator, Local Campaign Manager or call the Statewide Campaign Manager’s office at 334.269.4505.

	ask for an increase in the pledge amount – even if it is only $1.00 because every dollar
       makes a difference.
  
	turn in ALL pledge cards, checks, and cash promptly to your statewide coordinator.

	ask everyone to make a decision, even though the decision to give is always voluntary.  Remember that pledge cards and pledge amounts are personal and confidential.

Please don’t:

	forget to respond to anyone who asked a question.  If you accidentally forget to do so immediately, remember an answer is still important.

	leave someone’s pledge card on their desk or ask for their contributions over the phone, by memo, or email.

	approach people without notice, when they’re obviously busy, or under pressure to make a deadline.

	ever pressure anyone to give but do make a sincere effort to demonstrate the positive impact SCC contributions have on people who need help.

	forget to say, “Thank You!”.  Thank everyone – every person you ask – regardless of whether they contribute to the SCC, thank them for their time and consideration.


	
Campaign Planning Checklist


	
Team Member Responsible
	
	

Target Date
	
Activity
Complete

	Before Campaign

	
	
	
	

	1. Recruit a diverse Campaign Team 
	
	
	
	· 

	2. Learn about the State Combined Campaign 
     at a Coordinator Training                                      
	
	
	
	· 

	3. Meet with SCC staff / representative
	
	
	
	· 

	4. Train your Campaign Team/ Set up other planning meetings
	
	
	
	· 

	5. Review past campaign results 
	
	
	
	· 

	6. Determine areas of potential
	
	
	
	· 

	7. Identify strengths and weaknesses 
	
	
	
	· 

	8. Determine campaign needs (prizes, budget, etc.)
	
	
	
	· 

	9. Develop a plan based on Campaign Analysis 
	
	
	
	· 

	10. Meet with Commissioner/Director for support/approval & request for visibility & support during the Campaign
	
	
	
	· 

	11. Review/Set the Goal 
	
	
	
	· 

	12. Establish a campaign timeline 
	
	
	
	· 

	13. Schedule agency speakers (and tours)
	
	
	
	· 

	14. Create special themes and fun-filled events
	
	
	
	· 

	15. Launch a PR campaign to communicate with employees
	
	
	
	· 

	16. Personalize the pledge cards if possible
	
	
	
	· 

	17. Send Dept. Head endorsement letters
	
	
	
	· 

	

Campaign Planning Checklist



	
Team Member Responsible
	
	

Target Date
	
Activity
Complete

	During Campaign

	
	
	
	

	18. Conduct Leadership Solicitation (meeting or face to face)
	
	
	
	· 

	19. Keyworker Training (for large departments)
	
	
	
	· 

	20. Campaign Kick-off & special events
	
	
	
	· 

	21. Hold employee meetings/tell the SCC story & make the ask
	
	
	
	· 

	22. Conduct one-on-one solicitations
	
	
	
	· 

	23. ALL PLEDGE CARDS TURNED IN
	
	
	
	· 

	


	

Team Member Responsible
	
	

Target Date
	

Activity
Complete

	After Campaign

	
	
	
	

	24. Ensure all pledge forms have been gathered, accounted for and have been turned-in to the SCC office for processing
	
	
	
	· 

	25.  Give Payroll Deduct set of copies to payroll dept.
	
	
	
	· 

	26. Verify totals match with SCC office totals
	
	
	
	· 

	27.  Implement THANK YOU campaign
	
	
	
	· 

	28.  Organize information for next year’s campaign team
	
	
	
	· 

	29.  Attend the SCC wrap-up celebration
	
	
	
	· 

	30. Lessons learned
	
	
	
	· 





Email from Coordinator or Department Head

Dear [Name]:

Today we officially kick off the 2026 State Combined Campaign (SCC), and I invite you to join me in making a difference for communities across Alabama.

This year marks the 33rd anniversary of the SCC. During that time, Alabama State Employees have contributed nearly $23 million to charities that improve lives every day. That remarkable legacy reflects the generosity and compassion of people like you. At [Agency/Department], we know that when we come together to help others, our collective impact is far greater than any one of us could achieve alone.

Last year, our department contributed [$XX,XXX] to support nonprofits serving families and individuals throughout our state. This year, we have the opportunity to build on that success. Over the coming weeks, you'll learn more about the organizations participating in the SCC and the important work they do—from helping children and families to supporting veterans, older adults, people with disabilities, and neighbors facing unexpected hardships.

Many Alabamians continue to experience financial challenges brought on by rising costs and economic uncertainty. For many families, a single unexpected expense can create a crisis. Through the SCC, we have an opportunity to help ensure that trusted charitable organizations are there when our neighbors need them most.

Soon you'll receive a pledge form and campaign brochure (or digital campaign materials) with information about the charities participating in this year's campaign. Please return your completed pledge form by [date].

Every gift matters. Whether large or small, your contribution joins thousands of others to create lasting change across Alabama—from the Shoals to the Gulf Coast, and every community in between.

Thank you for your generosity and for considering a gift to the 2026 State Combined Campaign. 

Together, we are Giving Today, Changing Tomorrow.

Sincerely,
[Name]

[Campaign Coordinator or Department Head]









MEMORANDUM

TO: All Employees

FROM: [Agency Head]

DATE: [Date]

RE: 2026 State Combined Campaign

Today we kick off the 2026 State Combined Campaign (SCC), and I invite each of you to participate in this year's campaign theme, Giving Today, Changing Tomorrow.

The SCC provides Alabama State Employees with an easy and meaningful way to support the charitable organizations that matter most to them. Through one campaign, you can help nonprofits across Alabama strengthen communities, provide critical services, and improve lives every day.

This year's campaign is being coordinated by _______________________ and _______________________. They are available to answer any questions you may have about participating, making a pledge, or learning more about the charities included in the campaign.

Giving is simple and flexible. You may contribute through payroll deduction—starting at just $1 per month—or make a one-time gift by cash, check, or credit card. Best of all, you choose which participating charity or charities will receive your contribution.

Every day, charitable organizations across Alabama help families facing unexpected challenges, support children and seniors, care for veterans, assist people with disabilities, respond to disasters, and strengthen communities in countless ways. Your gift helps ensure these organizations can continue providing hope and assistance when they are needed most.

I hope you will join me in supporting this year's State Combined Campaign. Every contribution, regardless of size, makes a difference. Together, we can continue the proud tradition of Alabama State Employees helping our neighbors and building stronger communities across our state.

Thank you for your generosity and for all you do each day in service to the people of Alabama.



For a gift of at least $48

Confirmed discount cards:
[bookmark: _Hlk79653736]East Central Alabama:  Angie McVeigh 	amcveigh@uweca.org 			256-236-8229 EX 114 
Etowah County: 	Molli Gipson		executivedirector@uwoec.org	 	256-547-2581
Lake Martin Area:  	Courtney Layfield	courtney.layfield@unitedwaylakemartin.org 	256-329-3600
Madison County: 	Sherry L. Pentecost	sherry.pentecost@uwmadisoncounty.org	256-616-4042 

Marshall County:  	 Erica Martin		Erica@unitedwaymarshall.org 		256-582-4700
Montgomery Area: 	Heather Butler	hbutler@unitedwaysal.org  			334-694-7012
Morgan County:  	Brandi Taylor	 	btaylor@uwmcal.org 				256-686-3405
Tuscaloosa Area:  	Monique Scott 	mscott@uwwa.org 				205-345-6640
Wiregrass Area:  	Angie Sherrill 		finance@wuw.org 				334-792-9661



[image: ]624 South Perry Street
Montgomery, AL 36104
(334) 269-4505
Fax: (334) 269-4410
www.statecombinedcampaign.org
State Combined Campaign
Request for a Speaker (Virtual)

Contact Alec Hopkins, at the SCC office, 334-269-4505, if you would like to schedule a speaker or you may complete Section I and fax to Alec at 334-269-4410 or email hbutler@unitedwaysal.org.  Please give a minimum of two weeks’ notice to schedule a speaker.

Section I – Department/Agency Use
Department:
 
 
Contact:
 
 
Phone Number:
 
 
Email Address:
 
 
Location Address:
 
 
Topic(s) Desired:

1.  ________________________________________________

2.  ________________________________________________

Length of Presentation:
 
 
DVD/Power Point, etc. availability
 

Section II – SCC Office Use
Agency:
 
 
Contact:
 
 
Phone Number:
 
 
Speaker Name:
 
 
Phone Number:
 
 
Intro bio provided:
 
 
Video/Power Point, etc.
 
 
Other special needs:



Notes:










	 Payroll Code
	Department
	2026 Population
	2026 Goal

	001
	AGRICULTURE & INDUSTRIES  
	358
	 $         7,507.00 

	002
	ALCOHOLIC BEVERAGE CONTROL BD  
	915
	 $      15,200.00 

	003
	BANKING  
	93
	 $         3,800.00 

	004
	CONSERVATION & NAT RESOURCES  
	718
	 $      14,900.00 

	005
	CORRECTIONS  
	3622
	 $      83,200.00 

	006
	ADMIN OFFICE OF COURT  
	
	 $         3,700.00 

	
	UNIFIED JUDICIAL
	2615
	 $      23,309.00 

	007
	COMMERCE  
	39
	 $         1,400.00 

	008
	EDUCATION  
	903
	 $      28,000.00 

	009
	FORESTRY COMMISSION  
	237
	 $         5,100.00 

	010
	FINANCE  
	566
	 $      14,502.00 

	011
	PUBLIC HEALTH  
	2609
	 $      58,600.00 

	012
	TRANSPORTATION  
	4295
	 $      90,100.00 

	013
	WORKFORCE
	628
	 $      14,205.00 

	015
	MILITARY  
	250
	 $         4,900.00 

	016
	HUMAN RESOURCES  
	4110
	 $      92,000.00 

	018
	PUBLIC SERVICE COMMISSION  
	69
	 $         1,900.00 

	019
	REVENUE  
	1264
	 $      32,500.00 

	020
	RETIREMENT SYSTEMS  
	354
	 $      20,500.00 

	021
	YOUTH SERVICES  
	407
	 $         8,200.00 

	022a
	STATE SENATE
	100
	 $         3,150.00 

	022b
	HOUSE OF REPRESENTATIVES
	72
	 $         2,200.00 

	023
	ARCHIVES AND HISTORY  
	68
	 $         1,450.00 

	026
	EXAMINERS OF PUBLIC ACCOUNTS  
	215
	 $         6,200.00 

	027
	ATTORNEY GENERAL  
	157
	 $         5,900.00 

	028
	AUDITOR  
	9
	 $             221.00 

	031
	EMERGENCY MANAGEMENT AGENCY  
	117
	 $         2,800.00 

	032
	GEOLOGICAL SURVEY/OIL & GAS BOARD  
	71
	 $         1,800.00 

	033
	COURT OF CIVIL APPEALS  
	29
	 $         1,250.00 

	034
	COURT OF CRIMINAL APPEALS  
	29
	 $         1,300.00 

	036
	GOVERNOR  
	44
	 $         1,800.00 

	037
	CREDIT UNION ADMINISTRATION  
	11
	 $             500.00 

	038
	INSURANCE  
	196
	 $         5,100.00 

	043
	PARDONS AND PAROLES  
	842
	 $      18,700.00 

	044
	PERSONNEL  
	98
	 $         2,800.00 

	045
	PUBLIC LIBRARY SERVICE
	32
	 $             800.00 

	046
	SECRETARY OF STATE  
	38
	 $             900.00 

	047
	SUPREME COURT  
	74
	 $         3,050.00 

	048
	FORENSIC SCIENCES  
	212
	 $         6,100.00 

	049
	TREASURER  
	26
	 $             750.00 

	050
	VETERANS AFFAIRS  
	141
	 $         2,800.00 

	056
	DISTRICT ATTORNEYS  
	1130
	 $      25,800.00 

	059
	ENVIRONMENTAL MANAGEMENT  
	572
	 $      15,500.00 

	060
	SENIOR SERVICES  
	62
	 $         1,750.00 

	061
	MENTAL HEALTH  
	1348
	 $      27,800.00 

	062
	MEDICAID AGENCY  
	650
	 $      15,800.00 

	063
	MANUFACTURED HOUSING COMM  
	25
	 $             620.00 

	064
	HEALTH PLANNING & DEVELOPMENT  
	11
	 $             305.00 

	066
	ECONOMIC & COMMUNITY AFFAIRS  
	169
	 $         4,450.00 

	067
	JUDICIAL INQUIRY COMMISSION  
	8
	 $             300.00 

	069
	ALABAMA COMMUNITY COLLEGE SYSTEM
	160
	 $         5,600.00 

	073
	CHILD ABUSE & NEGLECT PREVENTN  
	26
	 $             750.00 

	074
	CRIME VICTIMS COMPENSATN COMM  
	23
	 $             536.00 

	075
	INDIAN AFFAIRS COMMISSION  
	3
	 $               55.00 

	079
	EARLY CHILDHOOD EDUCATION  
	289
	 $         7,600.00 

	080
	LT GOVERNOR  
	4
	 $             180.00 

	083
	STATE PORT AUTHORITY  
	55
	 $      15,000.00 

	085
	SUPREME CT LAW LIBRARY  
	14
	 $             350.00 

	087
	REHABILITATION SERVICES  
	814
	 $         1,950.00 

	091
	SUPERCOMPUTER AUTHORITY  
	39
	 $         3,200.00 

	092
	HIGH SCHOOL OF MATH & SCIENCE  
	96
	 $         1,655.00 

	099
	PRESIDENT PRO TEMPORE SENATE  
	7
	 $             294.00 

	300
	ACCOUNTANCY BOARD  
	9
	 $             365.00 

	301
	EDUCATIONAL TELEVISION COMM  
	37
	 $         1,025.00 

	303
	ARCHITECTS REGISTRATION BOARD  
	2
	 $               52.00 

	304
	COUNCIL ON THE ARTS  
	17
	 $             385.00 

	305
	STATE BAR ASSOCIATION  
	36
	 $         1,225.00 

	306
	CHIROPRACTIC EXAMINERS BOARD  
	7
	 $             197.00 

	307
	SPEECH PATH & AUDIO EXAM BOARD  
	2
	 $               42.00 

	308
	BD OF COSMETOLOGY & BARBERING  
	24
	 $             440.00 

	309
	PLUMBERS & GAS FITTERS EXAM BD  
	14
	 $             345.00 

	310
	STATE EMPLOYEES INSURANCE BD  
	45
	 $         1,500.00 

	311
	PROF ENGINEERS REGIST BOARD  
	7
	 $             201.00 

	312
	ETHICS COMMISSION  
	15
	 $             525.00 

	315
	FORESTERS REGISTRATION BOARD  
	1
	 $               18.00 

	316
	FUNERAL SERVICES BOARD  
	8
	 $             157.00 

	317
	SOCIAL WORK EXAMINERS BOARD  
	3
	 $               95.00 

	319
	COMMISSION ON HIGHER EDUCATION  
	45
	 $         1,500.00 

	320
	HISTORICAL COMMISSION  
	67
	 $         1,250.00 

	323
	LIQUEFIED PETROLEUM GAS BOARD  
	8
	 $             185.00 

	324
	GENERAL CONTRACTORS LIC BOARD  
	17
	 $             350.00 

	325
	NURSING BOARD  
	72
	 $         1,875.00 

	326
	NURSING HOME ADMIN EXAM BOARD  
	1
	 $               16.00 

	327
	SURFACE MINING COMMISSION
	20
	 $             810.00 

	328
	PEACE OFFICER ANNUITY & BENEFIT  
	3
	 $             115.00 

	329
	PHYSICAL FITNESS COMMISSION  
	3
	 $               85.00 

	330
	OFFICE OF PROSECUTION SERVICES  
	22
	 $             675.00 

	331
	PSYCHOLOGY EXAMINERS BOARD  
	2
	 $               56.00 

	332
	TOURISM  
	67
	 $         1,275.00 

	333
	REAL ESTATE COMMISSION  
	36
	 $         1,000.00 

	334
	VET MEDICAL EXAMINERS BOARD  
	5
	 $             106.00 

	335
	PEACE OFFICER STANDRDS & TRAIN  
	8
	 $             175.00 

	336
	SECURITIES COMMISSION  
	81
	 $         2,400.00 

	338
	SOIL & WATER CONSERVATION COMM  
	10
	 $             275.00 

	340
	PHYSICAL THERAPY BOARD  
	4
	 $             102.00 

	343
	COUNSELING EXAMINERS BOARD  
	4
	 $             135.00 

	344
	POLYGRAPH EXAMINERS  
	1
	 $               12.00 

	345
	HEATING, AC, REFRIG CONTRAC BD  
	14
	 $             375.00 

	346
	PUBLIC EDUC EMP HEALTH INS BD  
	28
	 $             920.00 

	347
	AGRICUL & CONSERV DEVELOP COMM  
	4
	 $             118.00 

	348 / 365
	ELECTRICAL CONTRACTORS BD & MASSAGE THERAPY BD
	10
	 $             181.00 

	350
	DIETETICS/NUTRITION EXAM BD  
	5
	 $             150.00 

	354
	OCCUPATIONAL THERAPY BOARD  
	1
	 $               15.00 

	356
	CHOCTAWHTCHE-PEA-YELLOW WSHED  
	3
	 $               67.00 

	357
	HOME BUILDERS’ LICENSURE BOARD  
	24
	 $             573.00 

	360
	HEARING INSTRUMENT DEALERS BD
	1
	 $               16.00 

	361
	AGRICULTURAL MUSEUM BOARD  
	3
	 $               31.00 

	371
	ONSITE WASTEWATER BOARD  
	4
	 $               86.00 

	373
	HOME MED EQUIP SERV PROVID BD  
	1
	 $               26.00 

	378
	AL BOARD OF COURT REPORTING  
	1
	 $               26.00 

	379
	ALABAMA SECURITY REGULATORY BD  
	8
	 $             170.00 

	380
	AL CONSTRUCTION RECRUITMENT  
	7
	 $             186.00 

	381
	STATE LAW ENFORCEMENT  
	1401
	 $      33,000.00 

	382
	OFFICE OF INFORMATION TECH  
	125
	 $         4,000.00 

	384
	TAX TRIBUNAL  
	6
	 $             215.00 

	387
	OFFICE OF MINORITY AFFAIRS
	5
	 $             194.00 

	388
	LEGISLATIVE SERVICES  
	60
	 $         1,920.00 

	391
	COMMISSION ON THE EVALUATION O  
	11
	 $             302.00 

	393
	PROFESSIONAL BAIL BONDING BRD  
	1
	 $               25.00 

	396
	ALABAMA MEDICAL CANNABIS COMM  
	7
	 $             342.00 

	399
	CHARTER SCHOOL COMMISSION  
	4
	 $             140.00 

	526
	REAL ESTATE APPRAISERS BOARD  
	5
	 $             151.00 

	561
	WOMEN'S COMMISSION  
	1
	 $               22.00 

	563
	MUSIC HALL OF FAME  
	8
	 $             105.00 

	595
	GOVERNOR'S MANSION AUTHORITY
	5
	 $               86.00 

	
	TOTAL
	          34,594 
	 $   785,000.00 
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How to complete your pledge form

It is easy to donate to your favorite charity or charities through the State Combined Campaign. Simply fill in the information requested and
return to your SCC point of contact. Enter your Employee ID Number in the Social Security Number box for payroll deduction (check with
Coordinator/Keyworker if you have questions). As of July 2024, the State Comptroller’s Office is phasing out the use of employee Social
Security Numbers for payroll deduction.

Be sure to list the county

Put your regional or your office is located in We will only
divisional county office TP Do S Oy contact vou
. ) State Combined Campaign Pledge Car y
here (if appropriate) | (email or
Ovs v Owvs OO wm o0 O oter LARC
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Department or / Name. (o) = m cotr . is an issue with
one i
O
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| ]
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[ Platinum Society Gift ($1,000 +) — =< nter Employee
3 Gold society Gift ($500- $999) 6-Digit SCC Agency Code Annual Amount =
You can give cash or a | = siversociety it ($250- $498) $ g Number
[ Bronze Society Gift ($100 - $249) $ <
check donation \| [ other scc Gift ( < $100) g
) $ <
I | want to give by: O
[m)
. . . I:l Cash/Check: §— $ w| O
If VOU g|Ve via Cred|t ca rdl | (make checks payable to State Combined Campaign) $ Z YOU CHOOSE
. . . =
you will receive anemail __y | [ creditcard: $ - _ o) WHERE YOUR
. . Transaction ID: D 1 DO NOT want my name released to the charities | have designated. 8
W|th tra nsa Ct|0n ID I (Give on!ine at w_ww.stateco_mbinedcampaign.org/creditcard. 1DO want my name released to the charities for acknowledgement of my '<T: DO LLARS GO !
Transaction ID will be sent via email.) D gift. | have designated a minimum of $25 to each charity. (Print below) '(7)
| ] PAYROLL DEDUCTION: $ |
Email or
S X months ome
PAYROLL (min$1/1 deduction per month) AHddress: Nf you _DO wa nt
DEDUCTION Signatre acknowledgement, be
e . ction) gym,w[]c Yot JZO/‘L Youe OAWOﬂ/U g 4
IS THE | sure to provide an email
EASIEST WAY or full mailing address!

TOGIVE —» Check “I DO NOT” if you do not wish to be recognized.

—» Check “| DO” if you would like acknowledgement from your

A BENEHIT charty(s)

OF PAYROLL DEDUCTION...

by donating a smaller amount each

month from your paycheck, you can
make a larger impact on the causes

you wish to help.

YOUR SCC PLEDGE FORM IS 3-PART

1 — White Copy (top part): Payroll Copy

2 —Yellow Copy (second part): SCC Copy

3 — Green Copy (last part): Donor Copy for tax purposes

Your pledge represents a contribution for which no goods or services have been received.
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