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Email Communications Toolkit
Thank you for serving as a coordinator for the 2026 Alabama State Employee Combined Charitable Campaign!
As a campaign coordinator, you play an important role in connecting your fellow state employees with the State Combined Campaign and the more than 250 charitable organizations participating this year. Your communication, enthusiasm, and leadership help ensure employees know how to participate, understand the impact of their generosity, and have the opportunity to support the causes that matter most to them.
About This Toolkit
This toolkit was created to make communicating about the campaign simple, consistent, and effective.
Inside, you’ll find four ready-to-use email templates designed to guide employees through the campaign from kickoff through the final giving deadline. Rather than serving as standalone messages, the emails build on one another to tell the story of this year’s theme, Giving Today, Changing Tomorrow:
Email 1 — Introduce the Campaign
Launch the campaign, introduce this year’s theme, and invite employees to explore their giving options.
Email 2 — Show the Power of a Gift
Remind employees that gifts of every size can make a difference and demonstrate the power of collective giving.
Email 3 — Connect Giving to Impact
Help employees see how their generosity supports charitable organizations and strengthens communities across Alabama.
Email 4 — Make the Final Ask
Bring the campaign message full circle with a final reminder, clear call to action, and gratitude for everyone who participated.
Make It Your Own
The templates are designed to give you a starting point—not limit what you can say. We encourage you to personalize them for your department or agency.
Consider adding campaign updates, your department’s progress or goal, employee stories, upcoming campaign activities, personal messages from leadership, or information about participating organizations. The more employees hear about the campaign from people they know and work with, the more meaningful the message can become.
You can send the emails as written, adapt them to fit your department, or use portions of them in newsletters, staff communications, or other campaign outreach.
A Few Tips for Success
Keep the campaign visible throughout the giving period. A single email can easily get lost in a busy inbox, so consistent communication matters. Pair these messages with campaign materials, share reminders at staff meetings, celebrate progress, and make sure employees know where to go when they are ready to give.
Most importantly, remember that participation in the State Combined Campaign is voluntary. Our goal is to give every employee the information and opportunity they need to make their own decision about participating and to choose the charitable organizations they want to support.
Thank You for Leading the Way
Your role as a coordinator is one of the most important parts of making the State Combined Campaign successful. Thank you for giving your time, lending your voice, and helping us demonstrate what is possible when Alabama state employees come together in generosity.


Email 1 — Launch: Introduce the Idea
Recipients: All Staff
Subject: Giving Today, Changing Tomorrow — The 2026 State Combined Campaign Is Here!
Content:
Hello, everyone!
The 2026 State Combined Campaign is officially underway!
This year’s theme is Giving Today, Changing Tomorrow — a reminder that the acts of generosity we demonstrate today have the power to positively impact individuals, families, and communities for years to come.
As a department, we have a goal of raising [insert your $ department goal]. With everyone joining together, this is well within reach!
Through the State Combined Campaign, Alabama state employees can support more than 250 participating charitable organizations providing services throughout our state and beyond. From helping families meet basic needs to supporting children, seniors, veterans, health initiatives, education, and countless other causes, there is an opportunity for each of us to support something meaningful.
And the choice is completely yours. You decide which participating organization or organizations receive your contribution and how much you would like to give.
You can participate through payroll deduction or make a one-time contribution via credit card, cash, or check.
Over the next several weeks, we’ll share more about how your participation can make a difference. For now, I encourage you to explore this year’s participating organizations and think about the causes that matter most to you.
What we give today can help change someone’s tomorrow.
[INSERT BROCHURE, CHARITY INFO, AND DETAILED INSTRUCTIONS ON HOW TO GIVE]
Thank you for all you do in service to Alabama!


Email 2 — Build: Small Gifts Add Up
Recipients: All Staff
Subject: What Could a Few Dollars Make Possible? 2026 State Combined Campaign
Content:
Hello, everyone!
As we continue this year’s State Combined Campaign, we’ve been talking about Giving Today, Changing Tomorrow. But what does that look like in practice?
Sometimes, making a difference starts smaller than we think.
A few dollars from each paycheck may not seem like much on its own. But when combined with contributions from state employees across Alabama, those gifts can become meals, educational opportunities, support during a crisis, services for seniors and veterans, medical research, shelter, and countless other resources for people and communities in need.
That’s one of the unique strengths of workplace giving: small acts of generosity can become a powerful collective impact.
Payroll deduction also makes it easy to spread your contribution throughout the year. You choose the amount, you choose the participating organization or organizations you want to support, and your gift becomes part of something much larger.
If you haven’t participated yet, take a few minutes to explore the more than 250 charitable organizations participating in this year’s campaign. The campaign concludes on December 31st.
A small decision today could make a meaningful difference tomorrow.
[INSERT BROCHURE, CHARITY INFO, AND DETAILED INSTRUCTIONS ON HOW TO GIVE]
Thank you to everyone who has already made a pledge!


Email 3 — Deepen: Connect Giving to Community
Recipients: All Staff
Subject: The Difference We Can Make Together – 2026 State Combined Campaign
Content: 
Hello, everyone!
First, thank you to everyone who has already participated in the 2026 State Combined Campaign.
Over the past few weeks, we’ve shared how Giving Today, Changing Tomorrow begins with each of us — choosing a cause we care about and deciding to make a difference.
But the story doesn’t end with the gift.
Across Alabama, charitable organizations are working every day to turn generosity into action. They’re helping families through difficult moments, investing in children, supporting people experiencing hunger or homelessness, caring for seniors, assisting veterans, responding to crises, advancing health and medical research, and strengthening communities.
When we participate in the State Combined Campaign, we become part of that work.
That is especially powerful when we consider what can happen when state employees across Alabama participate together. One contribution joins another, and another, until thousands of individual decisions to give become a statewide demonstration of compassion and generosity.
If you’ve already pledged, thank you for being part of that impact.
If you haven’t, there is still time to choose a cause that matters to you and join your fellow state employees in Giving Today, Changing Tomorrow. Please remember that the campaign concludes on December 31st.
[INSERT INFO ON MAKING YOUR 2026 PLEDGE]
Together, what we do today can help build a stronger tomorrow.


Email 4 — Close: Bring the Story Full Circle
Recipient: All Staff
Subject: One Final Opportunity to Give Today and Change Tomorrow – 2026 State Combined Campaign
Content:
Hello, everyone!
When we launched the 2026 State Combined Campaign, we started with a simple idea: the generosity we demonstrate today can help change tomorrow.
Since then, state employees have chosen causes they care about, made contributions large and small, and joined together to support charitable organizations doing important work in communities across Alabama and beyond.
Now, as we approach the close of this year’s campaign, we have one final opportunity to make that impact even greater.
If you’ve already made your pledge, thank you. Your participation is part of what makes the State Combined Campaign possible, and your generosity will continue making a difference beyond the end of this campaign.
If you haven’t participated yet, there is still time.
You can choose from more than 250 participating charitable organizations and make your contribution through payroll deduction or a one-time gift. Every contribution is voluntary, every donor chooses where their gift goes, and every gift adds to the collective impact of Alabama state employees.
The 2026 State Combined Campaign ends December 31.
[INSERT INSTRUCTIONS ON MAKING YOUR PLEDGE BEFORE DECEMBER 31]
We started this campaign by asking what our generosity today could make possible tomorrow. Together, we have the opportunity to find out.
Thank you for your service to Alabama, your generosity, and your support of the 2026 State Combined Campaign.
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